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What does
Fair Trade
mean?

ratioinstitute.org




wﬁﬂﬁ

B lrm-rmm Ci m ar
P e VS

T

!.1|1 ™

= S

CIean

ﬁ/
Sun & Earth
Wl

—m-'w:-rmﬁﬂ L

Sun & Faﬂh

i

_S‘ g ."
Qreen

e

ratioinstitute.org



What percentage of
Americans consider the
environment when they
shop?

A) 21%
B) 59%
C) 78%
D) 94%
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Slide Title

« 78% of Americans consider the environment
when they shop in 2018, up from

e 77% in 2016,

e 71% in 2013 and

 66% in 2008, according to the five-year
benchmark of Cone Communications

 Green Gap Trend Tracker.

Cone

Communications

A Public Relations & Marketing Agency
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87% will purchase a product because a company advocated for
an issue they cared about and 76% will refuse to purchase a
company’s products or services upon learning it supported an
issue contrary to their beliefs

Cone

Communications

A Public Relations & Marketing Agency

Cone 2019

Cone info graphic 2019

Cone 2018
Cone 2017
Cone 2014

Cone 2013
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https://www.conecomm.com/insights-blog/2019/10/10/the-top-ten-trends-in-csr-reporting-in-2019
https://static1.squarespace.com/static/56b4a7472b8dde3df5b7013f/t/5947dbcf4f14bc4eadcd025d/1497881572759/CSRInfographic+FINAL2.jpg
http://www.conecomm.com/research-blog/2018-purpose-study
http://www.conecomm.com/research-blog/2017-csr-study
http://www.conecomm.com/research-blog/2014-cone-communications-food-issues-study
http://www.greenretaildecisions.com/news/2013/04/04/nearly-three-quarters-of-american-consider-the-environment-before-making-purchases-
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Across all categories studied, sustainability-marketed products
account for 16.1%* share of market ($) in 2019, up from 13.7%* in

. 2015.
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* Shares updated due to CSB & IRI re-categorizations; based on 36 categories examined
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% Change in Sales (2015-19)
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In ~90% of individual product categories, the growth of sustainability-
marketed products outpaced the growth of their respective categories.
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* Paper towels, cu, d plates, toilet tissue and paper napkins lost share to private label. Because we did not have visibility into private label to ascertain if there were claims regarding

sustainability, we had to assume they were not marketed as sustainable. So, in fact, if private labels were making claims of sustainability (as we have observed they do on shelf), these
categories may not have seen share decline of sustainability-marketed products .
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Price premiums ranged from 3% to over 150%. Only a few categories

had a price discount vs. conventionally-marketed products.
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Top 10 States for Consumer Purchases
of Sustainable Products Go “Green”

Per Capita Spending on
Sustainability-Marketed Products

D Most
D High

D Average
E] Low

D Least

B insufficient Data

Sustainability-marketed products
delivered 54.7% of CPG market
growth (2015-2019) despite
representing only 16.1% share of the
category($) in 2019, up +2.4 ppts vs.
2015 (Pgs. 5,6 ). Sustainability-
marketed products grew 7.1x faster
than products not marketed as
sustainable (Pg. 7).
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NEW!
#A NEWS OPINION IN-DEPTH NET-ZERO MISSION POSSIBLE DOWN

Sustainable Living Brands delivered record 75% of
Unilever's 2018 turnover growth
13 June 2019, source edie newsroom

Unilever has posted another strong set of annual results for its 'Sustainable Living’ brands portfolio,
which accounted for a record three-quarters of the company's turnover growth last year.

Global Events

News & Views SB Insights Participate About SB

Latest News  AllChannels  Corporate Member News  Community Updates

BUSINESS CASE

Growth in 2017

SUSTAINABLE BRANDS

Unilever's Sustainable Living Brands Delivered 70% of Turfiover

PUBLISHED 1 YEAR AGO. ABOUT A 5 MINUT|
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Unilever ‘Sustainable Brands' Growing Twice as
Fast as its Other Brands

MAY 7, 2015 BY JESSICA LYONS HARDCASTLE




Thank you!

Peter Cooke
Director Programs and Partnerships
Ratio Institute

207-409-6732
pcooke@ratioinstitute.org
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